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Abstract :

| presented a paper in the 16th Congress of the International Association of Physical
Education and Sport for Girls and Women at Stellenbosch University, Stellenbosch,
Western Cape, South Africa from the 16th — 19th July 2009. This four-yearly
Congress is the major activity of the Association; it provides special opportunities for
scholars/educators from all over the world to present their ideas and share their
expertise and the information concerning Sport, Recreation, Sport Science, Health,
Physical Education and Dance. The congress theme aimed to bring the spirit of
“UBUNTU” into practice and research in physical education and sport. The meaning
of “UBUNTU” is a deep-rooted African maxim at the core of IAPESGW values about
care and respect for others; in short, “a person can be a person only through others”.
My presentation paper dealt with how the mess media, such as TV commercial, has
influenced the images of female athletes through media coverage in Taiwan in recent
years. Beyond the presentation, | learned new knowledge and different perspectives in
this conference as well as experienced the discussions with interdisciplinary scholars
from all over the world. Through exchanging information with international scholars,
I realized the needs of researches in my homeland, Taiwan, especially in our school.
There are thousands of research ideas to be explored and I believe they will make
contribution to the understanding of the new era in the field sport.
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Sports TV Commercial As a Reproductive

Machine of Heterosexuality
Shan-Hui (Tiffany) Hsu, Ph.D.

Institute of Physical Education, Health & Leisure Studies, National Cheng Kung University

The mass media industries, such as TV commercial,
have re-shaped images of females in decades, with
female feminine characteristics receiving primary
consideration. The power of the mass media’s
treatment of women, particularly in sport, appears to
be mainly underrepresented and trivialized by the
media (RaKow, 1998).

# The sports media, such sport as aerobics and yoga and
advertisement as swimming suit and nutrition food, are
common to find female athletes as spokespeople to
represent these sports and products because of the
associations of feminine characteristics. In actual fact, the
image of athletes—male and female—have long been
viewed separately from their sexual bodies and stereotypes
in the popular media culture.

To investigate how the mess media, such as TV commercial,
influenced the images of female athletes through media
coverage in Taiwan in recent years.

-

# The construction of power relation in the mass media is the same as
Baudrillard’s (Baudrillard & Poster, 1988) process of consumption
system, which represents a sign (cultural icons) of image and message
(content). Such a sign means to be a powerful dominated identity in
the system because of “social standing”. Moreover, the social standing
is the system of social recognition, tied with Gannon'’s (2001a) cultural
metaphors. It seems to perform the cultural values itself and / or gives
the cognitively identities as well as become a significant amount of
symbolism (Gannon, 2001a). Interestingly, the matter of metaphorical
approach to culture, particularly in the mass media of sportswomen, is
found coincident absence, condemnation and trivialization—
corresponding to Tuchman’s (1978) “symbolic annihilation”—in a
global village.

% 34 Taiwanese Sports TV commercials were found.
# Sports Athletes were targeted.

# A constant comparative analysis was adopted to

analyze these 34 commercials.

1) TV commercials on female athletes tended to

<

reinforce the ideology of sexuality to reproduce the

distinctions between masculinity as male and
femininity as female in Taiwan’s society.

2) Specific topic commercials on female athletes were

created for audiences enjoyment or understanding.

% 3) Sports commercials on female athletes were often
underrepresented to be a health commodity.

L J




# According to Ang (1998), the idea of people’s opinions
and rationalizations are marked as “the power of the
ideology of mass culture” that can be “the dominance
of the normative discourses of the ideology of mass
culture” (p. 273) and to express in all sorts of social

institutions such as education and cultural criticism.

Sportswomen

Sportsmen

# The value of “Metaphor” is tied to the construction of cognitively
identities while the value of “culture” is favored to denote “the broad
arena of dominant and contested symbolic authority within complex and
specific socio-historical ‘fields’ and social formations” (Birrell & Cole,
1994, p. 10).

% When two values merge into one, the notion of metaphorical approaches
to culture serves as a significant amount of symbolism (Gannon, 2001a).

4

2

Feminine characteristic = woman (sex-type) = sportswomen =
cosmetic, diet drink, nutrition food, non-profit organization
(caregiving), sportswear, etc...

Masculine characteristic = man (sex-type) = sportsmen = soft drink,
fast food, high technological products, body care, etc...

20 Male B Female 20
16 16
12 12
8 8
/"N
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% The idea of “the system of objects” is referred to the

product of advertising, playing the sign of image and
message with the aid of an arbitrary and systematic
code, in mass society (Baudrillard & Poster, 1988). This
system through the process of inducing receptivity,
mobilizing consciousness, and reconstituting
advertising mass society—so-called the process of
consumption system—is seen to be the collective way
(Baudrillard & Poster, 1988).




The creation and representation of TV commercial—"Just do
it”—in mass society is viewed as a process of consumption
system that “Nike 5K run” as a product/object utilizes “Chien, the theoretical and practical
Wei-Chuan” and the phrase of “Just do it” as a sign of image o counterpoint on the traditional
and message to induce receptivity of the important of running, female/male discrimination.
i i i and reconstitute
g nt. The process
retain and
tive coherence
sketball player
Run event.

# The findings provided a basis for
the examining the influences of

The mess media images of female
athlete in Taiwan are “copies” of
traditional stereotypical images
of femininity and female
sexuality as opposed to those of
male athletes.

# Thank You for Your

Listening !
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